
THIS IS DOMETIC
Introduction for Suppliers



DOMETIC IN BRIEF

Dometic is a global market leader in branded solutions for Mobile Living in the application areas of Food & 
Beverage, Climate, Power & Control and Other applications. 

Dometic provides products and solutions for use in recreational vehicles, pleasure boats, workboats, trucks, 
premium cars, outdoor activities as well as for home and professional use. Dometic is organized in four 
Segments: Segments Americas, EMEA, APAC and Global. Segment Global consist of sub-segment Marine 
and sub-segment Other Global Verticals.

Dometic operates 22 manufacturing and assembly sites in 11 countries with sales in approximately 100 
countries. Dometic has a global distribution and dealer network in place to serve the aftermarket.



DOMETIC TODAY 
MARCH 31, 2021

PRODUCTS SOLD 
IN MORE THAN 

100
COUNTRIES 

OFFICES IN OVER

30
COUNTRIES 

REVENUE, 
SEK b*

17
(2 billion U$)

NO. OF 
EMPLOYEES

7,000

*Rolling 12 months



DOMETIC - MAKING MOBILE LIVING EASY 

Dometic’s mission is to make Mobile Living easy. It is all about providing products, solutions and 
services that fulfill the needs and expectations of the customers.

To succeed in the mission – making Mobile Living easy – Dometic aims to realize profitable rowth
through the following priorities: Profitable Expansion in Mobile Living, Product Leadership through 
Innovation and Continuous Cost Reductions. 



2001
Dometic, a business 
consisting of mainly 
refrigerators for RVs and 
hotels,  separated from 
Electrolux

2002 – 2014 
12 acqusitions in 13 years
Broadened product offering 
for the RV, CPV and Marine 
markets

2015
Dometic listed on 
Nasdaq (SE)

2019
New growth 
strategy and 
financial targets 
announced

Dometic’s roots go back to the 
early 1900’s when Baltzar von 

Platen and Carl Munters invented 
absorption refrigeration technology.  

EXPANSION HISTORY AND MILESTONES
2021
Eight acquisitions  
announced to  
drive growth in 
strategic areas

2017
Significanly 
expanded Marine 
offering through the 
acquisitions of 
Seastar and 
Oceanair

2018
Strengthened 
Outdoor offering 
through the 
acquisition of 
Kampa



SEGMENTATION UNDER A COMMON UMBRELLA BRAND
DOMETIC BRAND



TECHNOLOGY LEADERSHIP SERVING SEVERAL VERTICAL MARKETS
RVs Leisure Marine

ResidentialHospitality

Passenger carsCPVs

Mobile DeliveriesProfessional Marine



DOMETIC – PRODUCT LEADERSHIP AND STRONG BRAND



DOMETIC CORE VALUES 


